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PowerFirst was founded in 2003 and headquartered in Shenzhen, China, is a
national high-tech enterprise specialized in produce industrial battery chargers
and related power products manufacture, besides the investment of its related
supplier chain concerned products. The founding teams of the company are all
top talents who worked for Emerson, Eaton, ZTE and other global leading power
field enterprises in the 1990s of China. Since 1995, the founding team has been
extensively engaged in the R&D and manufacturing of lead-acid batteries,
uninterruptible power supplies, inverters and chargers and other high-end
customized power related products.

In 2004, PowerFirst successfully invested in and acquired the Charger Business
Unit of Germany (VARTA), which enabled the enterprise to build a perfect R&D
system and product platform in designing and manufacturing top-notch charger
products.

At present, in addition to OEM/ODM customized products for customers around
the world, we have developed a full range of 60W~7200W series with the world
leading technologies and brilliant industrial design with premium product identity
(family product model definition: Hola Super Mission, King, PPP, DSP): HQ
series, Alpha series, Smart series, UniQ series, Pro series, EQ series, Reha
series, Mission series, Korea series,Ideal series, Neutec series, Glory series,
Phoenix series, Padova series, PowerTool series and DSP series.

PowerFirst chargers exported to more than 41 counties and regions, were widely
used in construction machinery vehicles, aerial work platforms, cleaning
machines, scrubbers and sweepers, AGV/AMR/UAV/plant construction UAVs,
logistics forklifts, electric wheelchairs and scooters, golf carts, electric light
vehicles, agricultural machinery, electric lawn mowers, electric water sports
equipment (water skis, electric yachts), electric motorcycles, electric bicycles,
Charging of all battery powered equipment such as airport ground handling
equipment (GSE) and low-speed vehicles.

“Creating value for customers" is the core of all our strategic pursuits, and
"Empowering Chinese clients’ globalization and motivate global clients love
China" is our corporate responsibility."PowerFirst only produce Premium
products”, our products well sold to more than 41 countries and regions in the
past 20 years.

Let’s work together for a brighter future.

www.epowerfirst.com
www.neuitronics.com
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If the apple hit Newton and let him discover that gravity is the perfect combination of great scientific research and

relaxed "fairy tales", the logo design of PowerFirst is the perfect fusion of global vision, passion, pursuit of excellence
and great inspiration.
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The name of the founder of PowerFirst, star,
saying The shing star in the sky.

The founder of PowerFirst inspired at the
scene of the 138 year old Leicester City Football
Club's historic first Premier League championship.

International general
ICON of Power

laal

TRHEIREIIAN  EFHE (STAR)

Maserati's LOGO and product positioning
(PowerfFirst, a global leader in
charger manufacture)

ORIGIN

"PowerFirst Technology Co., Ltd." hereinafter
referred to as "PowerFirst", its LOGO design
element is composed of "The International Icon of
Power"+"Crown"+"Star shining in sky", which means
"The Crown in the Power Field" and "the most
brilliant diamond in the power field". This is in perfect
agreement with the founder's name “Star” and the
enterprise's name "PowerFirst", and the enterprise's
market positioning and product positioning.

"Star shing in the sky" Originality comes from the
English name of the founder "STAR", and the
Chinese name "Huang Shida", which reflects the
sincere feelings of the founder of the enterprise in
pursuit of excellence.

There are two colors of LOGO, red and blue (mainly
blue). Blue represents environmental protection and
dreams, while red represents passion and the family
and country feelings of entrepreneurs. "Whatever
you do with your strength, you will be invincible;
whatever you do with wisdom, you will be invincible."

King of Power, investor of Leicester
City Football Club

The LOGO was successfully registered in
mainland China, Taiwan, South Korea, Japan, the
European Union, the United Kingdom, the United
States and other major developed countries and
regions in the world in 2017, and was publicly
released to the world. The logo design creativity
comes from the inspiration of Huang Shida, who
loved football, when he was on a business trip to
the UK in 2016, he stopped by to watch the
Leicester City Football Club, which had a history of
138 years, win the championship in the English
Premier League for the first time! Global resource
integration, the club's investor KING OF POWER,
champions and forces, passion and dreams are the
perfect interpretation of the corporate positioning
and pursuit of "PowerFirst".

This is to give life to the enterprise's LOGO,
activate the soul and build a dream. Empower
Chinese clients’ globalization, and motivate global
clients love China.
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PowerFirst Product/&EF £ &=

Battery Charger, Residential Energy Storage System, OEM/ODM
Manufacturing Service for PV Inverter, OBC, EV Charging Module, UPS
and power related products

PowerFirst
m &R B R

%B#&ER Kevin Yang
BZIEEHE  GM Assistant

AYHTRRBRERKLERAE
PowerFirst Technology Company Limited
Mobile: +86 13377678509 Tel: +86 755-28441619
E-mail: kevin@epowerfirst.com

Website: www.epowerfirst.com

Add: Lantian Bld., Kaitian Science Park, Pinghu
Street, Shenzhen, China.

ik SR R KX EHEE B P EEEAE
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The

AREAAHRAE, T
ABRIGi— 2 RS
BT
PowerFirst #M4& :70x100mm

m = B &

MBR:PVCE

IZ . meaem

#&Z/Name

F /I Xiao hon - s

g SR TR R B SR 7 PR A B
E817)/Dept PowerFirst Technology Company Limited
$HEED Sales Director PowerFirst Technology Company LimitedAddress: Lantian Bld.,
_p Kaitian Science Park, Pinghu Street, Shenzhen, China.
iR%s/Post Email: marketing@epowerfirst.com
FHE QU Sales Director Web: www.epowerfirst.com  wwiw.neuitronics.com

PowerFirst TR ER PowerFirst TR E R
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Engineering
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I
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TR SR LRI RS R XA PowerFirst
APPLICATION COMPONENT / Rz F & 9 W R B R

= y

PowerFirst

Y = =+
HENFEEEATE FRELKETHEERAD

Dress standard for entering this plant B ESHALEREILES
Theoretical guidance for lean manufacturing
and refined management strategy

SR FEHASERHAR
Purpose of requirement: Ei roduct quality, standar
Who should follow up these dressing requirements?:

identification.

ean production

THEFIR:

“Resambi workahon

‘mheart for contribution,
noniou 'm home and

4. I ERERNE

Criteria for fact

ERP*’MES+CRM§6 £
EEAM: i A, SalesforceZ 3%

1. BT AR 4
Ob y informa E ement: ERP+MES+CRM (|
3. TRRMT G5 i d / !

57



PowerFirst

T

58

/7N

S

|

PowerFirst Branding Visual Identification Manual
Tag R a5 IRR A R E X F

APPLICATION COMPONENT/ M B # 2

PowerFirst

T

AN

=

)

iR
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o
=<
T
>
z
2
T
x
o
i
=
m

RYIHTRREFEREERATMILT00346, SBUTFRYDRHRE FHEHE
FEHNPE 2—RTETFPEBETURBE AR L LSRR RNER
BF AR A LIBEBIY A0FRENPEBR LR, TRE, WEHR
RS R UNTRAS . I BN B 1995 F FH BB A 2t M E T SaBR i,
Fia) R, W3, S BN H CE LS BIRB K S,

2004F KAGABFARE (F8) HRABMNREHWEE (VARTA) 8958
BEHEUE, LRV mRREEIGIH ISR LB~ 0 LERT TEHNH
EEFRN=RERTE.

BERABRNEREEEFZREHNOEM/ODMERIR, BEML T LRI
A&ERMBRAFEGHIME T L& T RELESHI0W~7200WH16KRF]
P @R P BB SRR (RIE™RE SEX Hola Super Mission,
King, PPP,DSP):HQ%&%), Alpha% 5, Smart&#F).UniQ&F.ProR 3. EQR
5l Reha® 5. Mission &5, KoreaR %, Ideal 5!, NeutecR 5, Glory R 51,
Phoenix#7%l, Padova%7!l, PowerTool%5] and DSP#&%!.

CEHEHETIENMMER. SZHELTE, FREEE KON B0,
AGV/AMR/UAV/HERFEAN, YRR &, BENEH/RD & SRRIRE, WA
RAH. EEIFERE. BaKEEEIRE (RIR, BENHE) , BEERE,
BEBTE, N ENIR & (GSE)SH A LB N B AR EMREF TR,

“REFENE RENNME HEBROZ, "BEFEEFEAESR, L
HREFE LPE"RENOEUHE, MRER ME~R"BRINV=RE
i, EF20ERA = ZBHOF0Z P ERMHEI0SREA
FRELBREFNEAERADEARIBRRABFENRERATNLAFA
8, R EEWSTF RS, FBMEIER, OBC fEEERIR, TRBEMEE
RS S R RV R A R SRS .

www.epowerfirst.com

www.neuitronics.com

PowerFirst was founded in 2003 and headquartered in Shenzhen, China, is a
national high-tech enterprise specialized in produce industrial battery
chargers and related power products manufacture, and the investment of its
related supplier chain concerned products. The founding teams of the
company are all top talents who worked for Emerson, Eaton, ZTE and other
global leading power field enterprises in the 1990s of China. Since 1995, the
founding team has been extensively engaged in the R&D and manufacturing
of lead-acid batteries, uninterruptible power supplies, inverters and chargers
and other high-end customized power related products.

In 2004, PowerFirst successfully invested in and acquired the Charger
Business Unit of Germany (VARTA), which enabled the enterprise to build a
perfect R&D system and product platform in designing and manufacturing
top-notch charger products.

At present, in addition to OEM/ODM customized products for customers
around the world, we have developed a full range of 60W~7200W series with
the world leading technologies and brilliant industrial design with premium
product identity (family product model definition: Hola Super Mission, King,
PPP, DSP): HQ series, Alpha series, Smart series, UniQ series, Pro series,
EQ series, Reha series, Mission series, Korea series, deal series, Neutec
series, Glory series, Phoenix series, Padova series, PowerTool series and
DSP series.

PowerFirst chargers exported to more than 41 counties and regions, were
widely used in construction machinery vehicles, aerial work platforms,
cleaning machines, scrubbers and sweepers, AGV/AMR/UAV/plant
construction UAVS, logistics forklifts, electric wheelchairs and scooters, golf
carts, electric light vehicles, agricultural machinery, electric lawn mowers,
electric water sports equipment (water skis, electric yachts), electric
motorcycles, electric bicycles, Charging of all battery powered equipment
such as airport ground handling equipment (GSE) and low-speed vehicles.
“Creating value for customers" is the core of all our strategic pursuits, and
"Empowering Chinese clients’ globalization and motivate global clients love
China" is our corporate responsibility."PowerFirst only produce Premium
products”, our products well sold to more than 41 countries and regions in
the past 20 years.

Let's work together for a brighter future

www.epowerfirst.com

www.neuitronics.com

\aad

B-29

CORPORATE CULTURE WALL
DESIGN

Bl R IE IR TR SE

Ry &L BRFLERN,
BFHRERATEMEIRFFR
SHEXR, FRIRKRBHE

EEBo



¥%¥ )

B-30

CORPORATE CULTURE WALL
DESIGN

AR A

R # KRB RFLED,
BHRERATEMEIRF
SKHEXR, HFEBAZFMHE
EEBo

PowerFirst Branding Visual Identification Manual
TSR IRE W @R ITIRAA R E X F M

APPLICATION COMPONENT/ N B # %

PowerFirst

LI

|

r"ffé‘lu‘l“* BFRZERARTEIS:

Main busi neuitronics Technology Co., Ltd.:

LEFEEIE
LEFRULRIETR
3RERAME
HARBTE, FHEBR, OBC,MIERHE, HABSHIERNEFRURF SRR
7= MOEM/ODMH & BB, SRR EBRSEIER
6T HEEE (R, TR, EHE, RAGE), W (9505, A
R ST W, RO (£%) Wil

Battery Ghargor and OEWODM lean manutacturing servicss for high-snd olsctronlc
products in orgy flelds such as photovoltaic inverter, charging pile module, OBC,
Pty L S R e

1.Production management system

2. Production test process standards

3. Equipment maintenance standard system

4.Publicity slogan

5. Job requirements and training records for special posts

6. Factory color management (good products, defective products, in-process products,

jead products, etc.), logistics (goods) channel, people (visit) channel, emergency
escape (iife) channo

I #3AIE1S09001, QS8000, 6S,SIGMA,1S016949

Factory certification IS09001, QS8000, 65, SIGMA, 1S016949

TSM—TMRAMK, ER K, WK, RIERNPNELABIET .

Build a model factory for small and medium-sized enterprises integrating automation,
Informatization, Intelligonce and flexibility In high quality power rolated products.
manufacture.

1. gl el B IR SR IS R BB ISR, EF"ABCVRST 8
EpbE EFE“ABCOPQRST”

2. I Bk (RHEED) MRA

3. AR ERIG

4. WihE EETEB0E5RA)

B B L M L T
improvement ideas, and upgrade to "ABC OPQ RST" on the basis of the orig

RST"

2. Improvement of factory visualization (site management)

3. Construction of corporate culture wall

4. Lean manufacturing (production process improvement and promotion)

iR
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1 BT 2REFEHNODM&~ &, BEHARH
1 16RREU T BB RGHRIK

(1] BEnh T
Electric Mobility

Electric bike

= # W & as

9 BEEITE 0 B o

Electric Motor

EET TN zan

Electric Cleaning Equipment

R RKIRE
Electric Golf Carts

RN AR E e

[ T e ]

O BoREEmthLE [7)

Grounding Support Equipment

REIBEHE 5]
Light Electric Vehicles

RIRIEIRE
Material Handling Equipment

.1 T UL R A vy e gy EDuETE L J—
(o) BEh Ti288H f10) BERLTE [11) BEHLEA GV, AR, iR, E R B EREAAAEA
Electric Construction Machinery f Electric Robots AGY, AMR. MR, Elocric Agriculural Equipment, iliary Police UAVs and Rabols

R T [T 5 Crplrnge e . AL
® Hetp T AHFIHEEA ® BE IR HBENTIIE RN G &
Other Electric UAVs and Robots Electric Lawn Care Equipment Electric Snow Sports Equipment

Ha Alpha Smart
unia Pro e
Rena Mobilty Mission Korea
1F™
geal Neutec. Glory
Phoenix Padova PowerTool

Blue € EMS PCBA M

oo B | DBl E M Hireny I Q&
FENK LIEENIR & AEEHBESHT BEHTH BTk
® ElectricWatering Sports Equipment remmmnreriigs| @ poerTaols ® Gl
I D — I [ I
[l SRICREN ML [+ R g 1h rma E R T

iR
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HASGELIREER, BFRMLEN 2R EFRSRIFNPETL

ZRRIR M R R iR F3

Won ma.

usands target clients in
the many appli

ess negoliation records, and retained ma

the sustainable growth of enterprises.

1 & SIRAS T~ 6P EIRRE) cation fel
Global exhibition activities (participated in 5~6 international exhibitions in global sub Ny business
sectors every year in the past 20 years)

2008 Dusseldort 2010 Taipei 2012 Amsterdam 2013 Verona | SLERHEEEEES, RELRUEE, FRLHES T
| REEDEE: TERAS IWTHETE
BRI 5RE.

1 2SI ERBEAFBIL0F L ENEFBIS05 1,
1 SAETEBE WE t RROIRITIERF

than 40 countries around the world
for more than 10 years, and most

2013Berlin 2013 Las Vegas 2014 Stuttgart 2015 Hannover 2016 San Antonio

sanaia3ain

2017 Paris 2018 Munich 2019 Orlando 2019 Shanghai 2019 Chicago 2007 Siemens 2017 Tennant
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BRI “‘AEZE” “FEZE” “FEZE” “SEEWS" REH

Honor publicity of Excellent Employees "Monthly star" "Quarterly star" "Annual star" "GM golden Award"

— — ﬁﬂﬁ%ﬁtmgiiie*gg in:erFir%t

Theoretical guidance for enterprise development strategy moR

AR KL
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RN SHEMEBTF
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ILES

PowerFirst Product Positi

RBY = an RE AL - T0OC iR - TR 7= o
(BRFTRE R B R AR 2)

ng: Only Deliver Top Notch Product to worldwide market

PowerFirst
m & B &

PowerFirst
M R B R

(TR AR MFAITERRR?) AR S—R&REATH Z AT BMMEEVT,DVT,PVT Wi 2 5, BIME=SRALREN =R BNRTREL:

(How does PowerFirst build a high-quality product?)Before each product of PowerFirst is introduced to the market,in addition to the regular internal EVT, DVT and PVT tests, the list of main

testitems of prodi

aboratory is as follows:

s

T

a

T

F

AR EF- HERNARSREFA MRS 5

PowerFirst global R&D, production, sales outlets and regional distribution of global customers

PowerFirst
Wk B R

Only 32 out of 56 listed here. /IR F i, 1271 £ 356325 i

SHME, BEBIH, TU™E ERERNE

Global independent innovation, professional preciser imulated enterprise

BEREN |
/Nl e

TRRBBRIAEFL0N, RAHLEHS6

SumnwEar
SATHE 21 Shenzhen enterprises above designated size

$513E3-5IPO LT/ Planned IPO inthe next3:5 years
T iAi:QS8000, 109001, 15014000, ITAF16949,FDA £

WA Innovative SMES

@ T CEBER O por ot
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PowerFirst
m % B &

MAETIZHEEIE “ESTQC” IEitIRE

"ESTQC" Theoretical Model of R&D Project Management

for Enthusiasm and “s”for Schedule and

“r. “Q”for Quality and
Encouragement Standard T”for Talent

Quantitative

“c”for Cost

BIPARYIMEY, B, FAIA B2 GE#EEEMRHR g, BEIAERARREHHARA
BALIS, 2FLns WA ZHR(A), B (A) & (A)iB
NEERE EREZH (83%) L%

maﬁmar‘ SARUSHHRLAR MERSEE

EHANREER
R (R
BEAEFERESTERFEE

R LR H (RARIRE) i # L
HEMER

MEREAAENERit AR ITEEREICHEE “PPT.CHECK”

New Product Launch and Product Design Scheme Evaluation “PPT.CHECK” theoretical concept

N A& 2

“T"for Test conducted in the
verification of the product
PEBMRERRBET R

FERUT WM I NRGRIET
AR

E

“E” for Excellent design
and highlights points of
the new product
(design)

“HPfor Historical Problems and
errors avoid (What has the new
product done to avoid past
historical product design
errors and problems)

“P” for Person who joined in design “P"for Product Description
R W S RN R WERTE

for Concerned Key

R ihﬁnn)ﬂﬁf“lﬂﬁ
BT

R (R ABERA
i

68

“K” for Key Components
technologies and core Tolerance (What work has
components/architectures the new product done to
involved in new product the redundancy design of
design main components?)

RS RANARERD WERHEETBENT
B TR RRIHET WL (2
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CORPORATE CULTURE WALL
DESIGN

Al X IE I 1T SE

R BERBERFLEDN,

FHRERATEMIEIRFFR
SHHIEX, #ﬂﬁé%%ﬁ*ﬁﬁ?
EIERo



land
O

B-40

CORPORATE CULTURE WALL
DESIGN

Al g T e

R BERBRFLEN,
BHRERATEMREIRAFR
SKHEXR, HEBERFHE
EEBo
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Internal test list of new product development
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CORPORATE CULTURE WALL
DESIGN

Al XA IEIE 1T SE

RERERICEER

PowerFirst Management theory system

R~ #& 52 Br |‘$\R$tlﬁf\&ﬂﬂb
ﬁﬁﬁ{%}#&_t 1/\7JJ$‘
FKHEX, #Eﬁﬁé@%ﬁ*ﬂ’?

“HR” “qp” “4P+41” “RSHE” “IDSP”
FRHSHRAANRUFTARR BRESAFER WRSERAFOERAN WML E HLRSAARA

“SVS+LEAD+6S”
HCESEUEFXREE

CUBFURENSEEIGRLER e x e

HE MR AREORS TORE Potucve BAUART B, BiAE; s pRaE e ks TARRS, kM, ey =
e e e REE,
20220 e ss g

IREEENEY R R B, V-ndency ‘lll BF A BUAXETERBIL m\-w SPARAERRINBHRENDS.

“pp” “qK” “ESp”
WS LURRMBES BROWEEIEY, $IRARRE ERSRREERAL

A8, R, (0, RO, A,
LR TS Specd HEFHERHENE;
Sman BHMBEUSEATR;

The multi-dimensional management theory of
enterprise digital upgrade, the incremental

e e celsch e N oebet Sy
A ST (o AL o) ne o, o, KeepLesning 53; St EERERTS; Company2l, CompetitorR8HE, ARSI R it —
Sustainable refined management syatem of co- A orarhetiog e — Py Comomerr SeoRa AR AT S e s AR,
reation, responsibility, sharing and win-win FRERMABL, ﬁli!lhllb(l!i!,F # Professional, &lm&nuanﬁgin HEAGEA.HELRR. APBE.EP Sustainable, IR KA 5. WK
e phanmnu pr e — " R AR SRR SR B
Keep Empowering Customers, NE 1, NES T ENE L ERES, AR, P
PRI .

Yif s — PowerFirst Vi* PowerFirst
0 B % m% s R 0 W&k s R
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EUEEES:

Business philosoph:

WELE, 0ERE, ARES, BPRR

Integrity management, gratitude, resource
integration and steady development.

A EESE:

Enterprise Management Policy:

( ST, BHL O, B RS, WRMEH, )
RERR

Global vision, scientific and technological
innovation, pursuit of excellence, top-notch
quality, sustainable development.

I AXERER

Corporate humanistic management philosophy:

Hel 28 HE HFERITE—REE
Erd

Cultivate your heart with salary and
heart,Mutual nurturing and m

Sharing and winowin swatogy.

Pursue to build an enterprise with warm
heart and respon:

Ak A5 B RIR

Construction of five senses of corporate culture:

BER, RUR, NHAB, @R, RER

Sense of responsibility, honor, ceremony,
happiness and gai

BUTRH, BALF s, SEEH, IR, |

Ak R FSIEE T A BE |
T TR o e T
( Aot3gan, = @dusn, 53050, BRI, |
EREH
Talent driven, product driven, market driven,

data driven, resource driven.

i b 55 T 9 1 B o i B -

Latest two-way linkage strategy:

EREET TSRS E

R O S EREBLERF M

Both domestic and foreign markets
approach together.

Both R&D innovation and intelligent
manufacturing develop together.
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Co-Creation Win-win
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CODE FOR SIGNBOARDS ON

ROOFTOPS
X IHBREALSE
| R S BRI OR S L8 4,
First_ BRI A S WHIRI R
wel' GNBR, HBRL BN
KER.
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Let's work together for a brighter future!

Contact: Mr. Star Huang/GM
PowerFirst Technology Company Limited

AYITHTAR B EREE B R AT
Address: Lantian Bld., Kaitian Science Park, Pinghu Street, Shenzhen, China.
ik R TR X it R BR F RS A AR 21
Email: marketing@epowerfirst.com
Web: www.epowerfirst.com
www.neuitronics.com
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